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Not long ago the end of the Taiwan's local civil servants "nine union election", 
changed the traditional Taiwan "north south green blue sky" politics, the democratic 
progressive party (DPP) success over then. And the election results, also makes the 
passive in the upcoming 2016 Taiwan leader election into an unprecedented passive 
situation. In the "nine union election", as Taiwan's political and economic center of 
Taipei's mayor, has become the focus of concern to interested parties. In the end, the 
island has no party politics "10-year"Ke Wenzhewas elected by a high ticket, beat 
LianShengwen has rich political resources, in Taipei. 
In recent years, with Taiwan blue green scattered, political doors, making the 
island's people in every year is endless fatigued all kinds of elections. Lian and Ke 
mayoral candidate, of two different style campaign propaganda also present a 
significantly different characteristics. The Taipei mayoral campaign, sweep it is 
different from the previous "small and pure and fresh," the wind of politics. 
Personifies the flexible use of new media, the traditional way of election of bold 
innovation, positive interaction with young voters, break through the blue and green 
walls of political voice, have brought different from past elections for voters culture. 
The Taiwan Taipei city mayor elections, "nine" election of Taiwan's political 
culture, the wind has made the new election "interpretation". 
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